














































































































Crocker Governance Structure

Crocker Co-Trustees

The Crocker Art Museum Is a public-private partnership established In May
1885 by a Deed of Gift in trust from Margaret Cracker to the City of

Sacramento. The Deed gave JoInt and equal control and management of the
property known asthe "E. B. Cracker Art Gallery" to the Mayor of the City of
Sacramento and Californla Museum Assoclation (today the Crocker Art Museum

Assoclation) as co-trustees. The mayor or the designated alternate, as voted
annually by the City Councll, attends each Co-Trustee meeting to represent the

CAMA
-Board of Directors-

The Crocker Art Museum Assoclation
(CAMA) is a private, nonprofit public
benefit corporation exempt from federal
income tax under section 501(c)(3) of the
Internal Revenue Code of 1986. CAMA
shares governance of the Cracker Art
Museum with the City of Sacramento.

/ CAMF \

The Crocker Art Museum
Foundation (CAMF), a subsidiary of
CAMA, was established in the
1980s to manage endowment
funds to provide a reasonably
stable and predictable stream of

income to CAMA.

CITY of SACRAMENTO

-Mayor or Designee-

Under the trust relationship, the City
owns the building and the collection and
provides operating support. Within the
City of Sacramento’s structure, the
Crocker Art Museum falls within the
Convention, Culture and Leisure
Department (CCL).
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Best Practices
P § o Wi v o

CULTIVATING FAMILY AUDIENCES

1 23456 7 8

CROCKER
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Thank You

This is one of a two-part series sharing lessons leamed through the
Crocker Art Museum’s IMLS-funded project focusing on building
capacity to better serve family audiences. This project grew out of our
“All About Families” initiative, introduced in 2010 to coincide with
the opening of the Crocker’s major building expansion. Our focus on
building capacity was designed to capitalize on a critical moment
of transition in the Museum'’s history to advance our mission and
core strategies by deeply embedding within the organization an
understanding of family audiences, developing staff knowledge and
skills to better serve those audiences, and striving to create exhibit
and program development processes that respected multiple voices
and diverse perspectives. Ultimately, we recognized that engaging
families with young children is critical to our role in building a

more vital community.

In going about this work, we have been fortunate to have guidance
and generous sharing of wisdom from many colleagues across the
museum field. We're especially grateful for the patient, persistent, and
insightful leadership of Daryl Fischer, Principal, Musynergy, who has
kept us on course and expanded our universe of possibility. We are also
deeply indebted to our peers from the Columbus Museum of Art, Dallas
Museum of Art, and Denver Art Museum who have invited us into their
“homes” and given us the benefit of their many years of learning.

| would like to extend my gratitude to the Co-Trustees and staff of the
Crocker Art Museum, especially Deputy Director Randy C. Roberts and
Special Projects Manager Rachel M. Tooker, for their leadership in every
aspect of this project from conception through implementation. We are
excited to share this overview of Best Practices with you.

Lial A. Jones

Mort and Marcy Friedman Director & CEO
Crocker Art Museum

May 2013
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To keep pace with emerging trends
and better serve family audiences we will:

expand our definition of family.

Family learning occurs over one’s whole lifetime.

Children and adults seek and appreciate opportunities
to act as teachers and learners.

Knowledge and understanding is constructed by the family
and incorporated in a family narrative, a set of shared
meanings.

Conversation is the “currency of family learning.”
— Lynn Dierking

The adults accompanying children may be grandparents,
extended family members, neighbors or caregivers as
well as parents.

Families are an integral part of the museum audience;
not a segregated group.

In serving families, museums open up to many audiences
with diverse socio-economic backgrounds and celebrate
cultural differences.
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To keep pace with emerging trends
and better serve family audiences we will:

provide engaging experiences .,
for all ages. ‘l

= Spaces don't need to be “kidified” to be family friendly.

= Parents value spaces and activities that anticipate the needs |

~ B and interests of a// ages.
! . IJH = In designing programs the style, tone, and feel of 'experiences

. can be more important than the age of visitors. {
Wonder Room, Columbus Museum of Art

= By serving families well museums also serve other
audiences well.
Presidents’ Day Art Making, Crocker Art Museum
® Language should be used thoughtfully. Choosing names that
have broad appeal, such as “Big Idea Gallery” rather than !
“Family Gallery,” helps to invite broader participation. i

m Itis important to send the message that people are welcome
to participate whether or not they have kids. '

m Encouraging multiple ways of engaging with works of art |
and interpretive devices creates broader opportunities for
participation. ‘

= Each museum is at its own point on the trajectory of
serving family audiences so success will look different
at each institution. H
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To keep pace with emerging trends
and better serve family audiences we will:

inspire multi-generational collaboration.

B Activities designed to encourage more than one person to
participate provide the kind of collaborative experiences
that families value.

m Families are drawn to activities that encourage open-ended
creativity where there is no “right” solution.

Center for Creative Connections,
Dallas Museum of Art

m Family members have varied interests and aptitudes
so museum activities should offer multiple pathways
of engagement.

Family Free Day, Crocker Art Museum

m Studio activities that can be completed by a 5-year-old and
engaging for a parent will increase family participation.

= Environment is important: families are looking for
environments that are rich in diversity, type, and
quality of experiences.

Page 7







To keep pace with emerging trends

and better serve family audiences we will:

Erovide value through family
etterment and transformation.

B Skills learned in the museum can be carried outside
to home and community.

B Art museum experiences can fuel dinner table
conversations and create lasting family memories.

E Going to the museum is a unigue family experience—
different from going to the zoo, the playground, or a movie.

B Parents value distinctive experiences they can’t
provide at home.

m Great family experiences should aim for “flow,”
the sweet spot between too easy and too hard.

| Family visitors appreciate high caliber, high quality
materials, whether for free or paid programs.

B By choosing materials and techniques that are
unique and readily available, museums can open
doors to new possibilities.

Page 9




To keep pace with emerging trends
and better serve family audiences we will:

make connections between art
and daily life.

= Families construct personal meaning through
personal connections.

® It's easier for children and their families to connect with
environments and activities that have an element of the familiar.

-

’ ’ = Especially in what may be an unfamiliar museum environment,
Arturo’s Nest, Dallas Museum of Art it is important to emphasize familiarity.

= Providing a familiar format and a friendly face adds to
Arturo, Dallas Museum of Art visitor comfort,

= Well-designed family experiences can help visitors relate art
to their own lives and see that art is all around them.

= Families learn best when there is a balance between familiar
and new experiences.
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Thanks to Crocker Art Museum staff and
our site visit hosts for their contributions to these guidelines:

Amanda Blake,
Dallas Museum of Art

“Part of the process involves

the visitors and being very
transparent with them. In the
Center for Creative Connections
we tell visitors that they're trying
things out to see if they work for
future exhibits. | think they feel
that it's really cool to be a part of
that and then to come back and
see what that experiment has
culminated in.”

Cindy Foley
Columbus Museum of Art

“What we target towards families
actually serves most visitors. We
worried a little bit that the name
“family gallery’ could discourage
gay men, couples, two seniors, a
group of college students visiting
together. Even though they want
to engage, it can make them feel
like ‘I'm not legitimate in this.’
When we serve families, aren’t
we serving all of our audiences
in some ways?"

.

Lindsey Housel
Denver Art Museum

“I think really being explicit
about what you're trying to do
and what kinds of experiences
you want families to have and
having those written down as
goals is incredibly important.
What exactly is happening?
How are you being successful?”

Dayna Jalkanen
Columbus Museum of Art

“You need buy-in at the top but
also from the people who are
going to be working within that
process and that philosophy. For
us it's important that we all feel
strongly about the overarching
philosophy. That makes us really
comfortable with the process.”




Heather Nielsen
Denver Art Museum

“All of us got to where we

are because we value audience
research and the feedback loop
we have with our families.
When it comes to best practices,
| think about the number

of resources we've put into
evaluating our programs and
developing our staff ... and that
we'll continue to do.”

Randy Roberts
Crocker Art Museum

“If change is really going

to stick it has to come from

the middle as well as from the
top. Our institutions need to
provide resources and support
for leaders across all levels.
Change in museums is difficult,
but with well-defined goals and
passion for our visitors and our
mission, it will happen.”

Stacey Shelnut-Hendrick
Crocker Art Museum

“When families become
comfortable in the museum,
they may start to see it as
part of their routine. Children
who are familiar with museum
experiences at an early age
tend to return to the museum
throughout their lifetime.”

Nicole Stutzman
Dallas Museum of Art

“Something inherent in
everything this project is

about js the importance of
evaluation. It's about going to
see things and doing research
but it's also about really
connecting, whether it's a focus
group or listening well to the
audiences you're working with.
All of those kinds of evaluation
are key to the process.”







Pushmg Our Practice
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MUSEUM THOUGHT LEADERS
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NINA SIMON
MARY ELLEN MUNLEY  Executive Director of the Santa

Principal of MEM & Associates Cruz Museum of Art & History

KATHLEEN MCLEAN DAVID MICKENBERG
Principal of Independent Exhibitions former President and CEO of
the Taubman Museum of Art

We thought long and hard about who to invite to POP-Ex to spark new thinking about pushing our practice. We chose
Kathleen McLean, David Mickenberg, Mary Ellen Munley, and Nina Simon because we knew they would challenge and
inspire participants in many ways—as thought leaders, cutting edge practitioners, luminaries, and agents provocateurs.
The following excerpts from their dialogue show that they did all of that ... and more, calling it like they see it,
sometimes agreeing and sometimes challenging one another. Each of these comments warrants serious reflection so
choose a few and continue the dialogue with colleagues in your own museum.

Daryl Fischer e Principal, Musynergy







- TAKING TIME
OR REFLECFION,
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For the first time in my career since 1974, | stopped. | took two months off in July and August. | told myself | was going
to do nothing. | gardened:; | took two hours to have breakfast. I had never done that before. | felt terribly guilty. | was
afraid that ... everybody was going to forget about me. But, | became a different person and | realized [that] taking time

for reflection, for quiet, and for not doing is really important.

— Srathleen McLear —
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- MUSEUM LEADERSHIP

gk e LOOKS LIKE —
.~ '~ TOBEFOCUSING
. _MORE BROADLY ON

* WHAT'S IMPORTANT TO

~~ OUR COMMUNITY.

When | think about leadership in serving communities in new ways, | want to talk about it in terms of two big ideas —
one is about figuring out a mission that matters to your whole community and isn't just about what happens inside your
building and the other is about partnering with your community to really determine how you will pursue that together....
Jane Werner. who is Executive Director of the Children’s Museum of Pittsburgh, said, “Our museum is in a neighborhood
of Pittsburgh that is one of the most dangerous and unpleasant places to raise a child, and our mission is to make our
neighborhood the best place to raise a child in Pittsburgh.” | remember hearing her, and thinking “My God, this is what
museum leadership looks like — not to be focusing on ourselves and what happens inside [the institution], but really to
be focusing more broadly on what's important to our community.

— Nina Simern —
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IF YOU CAN RESPECT #HE FACT
THAT THERE ARE

VARIETIES OF WAYS

TO INTERACT WITH ART,”

THEN XOU ARE

IN-A GOOD PLACE.

You want people who really deeply know and understand something to be a part of figuring out what the mix is going
to look like. Strategy is really important in terms of being able to work through this natural tension. It is not a tension
that we can have go away. It is not even necessarily a tension that is bad. It just is. If you can respect the fact that there
are varieties of ways to interact with art, then you are in a good place. If you can't respect that, it is not going to work.
| happen to be in a camp that believes that everybody is interested in art, and everybody can be fascinated by almost
any work of art. It is the paths into it that need to be there. If you can find the paths, anybody will go there.

— Inany Gller Wtsnley —
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THERE IS AN UNSPOKEN
ASSUMPTION
IN THE COMMUNITY
"~ ABOUT WHAT WE ARE
*"GOING TO DO BECAUSE WE
"~ HAVE THE TERM “MUSEUM”
ASSOCIATED WITH OUR NAME.

.
g

My trustees always want to know when I'm bringing in Degas. The fact of the matter is, Degas is irrelevant to who

we are.... I've never had anybody question how we talk about a work of art. They will experiment with us on the
technologies we use to talk about the work of art. But, there is an unspoken assumption in the community about what
we are going to do because we have the term “museum” associated with our name.

— David Wtickenbery —







Crocker Art Museum’s







Crocker Art Museum’s

TIPS gor Totg

b 0000 CQRONO0CD0O0DO0COCO0C0OO0C0COOCROCRROCEORO0O00ROCQ000O00CO0Q0CFQCF0CCDRR@CE000FC000CO0O0C0CR0CRC00CROCR0C0FO0CKO00RBOCBO0G

L]

In your child’s early years, it is important
for parents and caregivers to provide
opportunities for positive and playful
interactions with caring adults and other
children in a variety of settings.

°
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Just like e zoos

' e aquariums

e parks

e and libraries,

art museums offer wonderful

stimulation for babies, toddlers,
: and preschool-age children.
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It is never too early to expose
children to art, for this gives them
a foundation for creativity and
cultural appreciation that will
nurture them for a lifetime.

Art museums are rich environments that
can support healthy development and
school-readiness.

By exploring the arts and art museums with your child
you can deepen your relationship and increase your
child’s social and emotional well-being. In this guide,
you will find simple and easy ways to make your next art
museum visit relaxing and fun!

The Crocker Art Museum
is passionate about
sharing arts experiences
with people of all ages.
We hope the following
tips help you feel
comfortable bringing
young children, ages five
and under, to the Crocker
and other art museums.




Get Ready, Get Set,
and Go!
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. Children, just like adults, like to be comfortable when
- exposed to new places, people, and activities.
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How can you help

your child get ready

to enjoy visit to
the museum?
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to take her or his time to

It helps if children are well-rested,
not hungry, and comfortably dressed
for movement, stroller-time, and

air-conditioned spaces.
p ® © @ 0 9

If your child likes

adjust to a new setting,

some ‘warm up” time at
the beginning of your
museum visit:

consider planning for
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Enjoy a snack or lunch

in one of the Crocker’s
courtyards.

¢ Find a comfortable spot
for breastfeeding.

e Talk with your child about
what you expect to see in
the museum.

Give your child a chance to

“get the wiggles out” before
going to the galleries.

e Visit Tot Land.

®a00000000000000000000000000c0000000°%




If you will feel more comfortable with your child
close to you, bring along a stroller or front carrier.
(Many museums do not permit backpacks and
back carriers because they can inadvertently
damage art.)

Most of all—feel free to have child-like eyes
and let your little one(s) guide the way.




Artsy Fartsy:
Art Museums for Babies

(0-18 months)

It is true: Babies explore the
world through their senses,
which is why it is good to
fill their environments with
objects that are safe for
them to grasp, taste, smell,
and listen to.

! .
'evapmmBis@eman~
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Though babies do a lot

of exploring with hands

and mouth, eyes are key

to much of their early
learning. Vision helps infants
build knowledge about the
people and things around
them. Think of art museums
as wonderful visual learning
laboratories!
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Along with providing rich visual environments,
art museums offer opportunities for you to
strengthen the bond with your baby, sending
and receiving messages and cues with both
language and facial expressions.

9o OO0 OOOSOOOS
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While visiting an art museum, keep
the following in mind:

Slow things down to “baby time."
Take a leisurely stroll through the
galleries, allowing time for your baby

to see things and respond. Babies
need time to process and integrate
incoming information, especially if it
is new.




Babies respond to
images of faces,
especially of babies
or children.

Watch for your baby's
non-verbal cues and try to
understand what is going
on in her or his inner world.
Respond with warmth and
let your baby know that you
understand.

Babies also respond to
vividly colored abstract
paintings.

Select a few works of art per
visit to examine closely with
your baby. Get comfortable,
perhaps sit on a bench, talk
to your child, tell a story, or
sing a song.
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Artistic Twos:
Art Museums for Toddlers

(18 months to 3 years)

What has become known as the
Terrible Twos is the developmental
stage in which toddlers explore
their independence through
new-found mobility. At this stage,
toddlers may occasionally express
frustration while striving to use their
emerging language skills.

@9@9990000000000000000000000@@3@000000@96669@

Art museums are the perfect place to help build
language skills and support toddlers in learning about
their world through exploration and play.

°000000099@08009008@00000099@@00080000.9000@0
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Practice vocalization—There

are many ways in which you can
use art museums to introduce,
reinforce, and activate words. If
you see an artwork that looks

like bursts of colors in the air, you
might point to each and say, “Poof”
or "Pop.” See a cow in a painting —
say, “Moo!" Encourage your child to
repeat the sounds with you.
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Explore your child’s special interests—perhaps birds, cars,
animals, or flowers—on your next visit to an art museum.
Take along a special, related toy or object for your child to
hold, or search for in the artwork, during their visit.

10

For example, if your child
enjoys cars, take along a small
toy car. Repeat the words and
build conversation about what
can be seen in the artwork.

Even if your baby is non-verbal,

you can direct her or his
attention by pointing things
out and asking questions.

.......'...............

It's hard for a toddler to sit
still when he or she would
rather be on the go, so be sure
to engage with him or her.

Take time to play and
encourage conversation and
active looking. Using a puppet
or playing finger games works
well in museum settings.
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Along with visiting art museums,
be sure to provide multisensory,
age-appropriate art experiences
at home so your child can enjoy
the creative process of art making
as well as looking at art. Non-toxic
paints are best for little ones.... Or
when you're outside, try painting
the ground with water. All you
need is a bucket of water and
brushes—no clean-up required!
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The Art-Smart Child:

Art Museums for Young Children
(3 to 5 years)

® @ ® 9 ® ® ® O O 9O O 9O OO O ® 0 0 _

Preschool-age children are
natural actors, scientists,
inventors—and artists; so going
to an art museum can be like
finding kindred creative spirits!
Use art museum visits as a way
to support the learning of school-
readiness concepts—like pattern
identification, classification,
number and space sense, color
differentiation, and other primary
learning skills.

Preschool-age children love e
8]

going on an “art walk” in the o
museum when you make it fun o
for them! "

9
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Before your museum trip, build the excitement:
Discuss why art museums are special, what your child

will see, and what kind of behavior you expect of your
child in a museum setting.

12




Take your time in the galleries, moving at a leisurely pace.
Let your child guide where you will go and what you will see.
If something catches her or his eye, stop and talk about it.
Encourage your child to identify the emotional expressions she
or he sees on people depicted in artwork (sad, happy, excited,
etc.). Make up stories about what's going on in the artwork.

........0.................................l
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My Kid’s Art
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AMERICAN CHRONICLES
THE ART OF

NORMAN

ORGANIZED BY THE NORMAN ROCKWELL MUSEUM

___.*_____

NOVEMBER 10, 2012 - FEBRUARY 3, 2013

Don't miss this major exhibition of works by one
America’s most beloved artists. More than 50
paintings, over 323 The Salurday Evening Post

covers, plus illustralions, drawings, and more.

CROCKER

are museum crockerarfmuseum.org






There are an addilional two paintings that will be displayed
with the exhibition for the first lime. Dravn from the collections
of Sun-Maid Growers of California, these oils add a California
component through promotional images made for Central Valley
raisin growers.

A complete set of Rockwell's covers for The Saturday Evening
Post are also featured. On view at the Crocker in ils entirely, this
collection of Rockwell's 323 Post covers documents the evolufion
of the arlist’s narrative slyle, reflecling a changing 20*-century
America and making it abundantly clear how Rockwell became
the household name he is today. M

b Morros Rochwel, Gid af Aimor, 1954, Ol en convar, 31 172
%29 1/2 4 Cover ilustation for The Soturdoy Breaing Fost
Meorch 6, 1954, ©1954 SEPS: Useraed by Currs Publiabiog.
t=deazapchs, IN, Norman Rockwell Musesm Collsencas

P Heorman Rockwel, Going o-d Cosing, 1947
Ol en camos, 16 2 31 172 in. Cover iustrotion fer
The Sokday Evesing Post, Augant 30, 1947 €1947
SEPS: Licewed by Curvs Publading, Indanopots, IN,
Marman Rockwell Musaum Ceflections. iil

CROCKER ART MUSEUM

o 00g QuBWEDES ML | ZIOZ TL RQWaMON Aspung |

crockerartmuseum.org



PROGRAM FEATURE: BIG DREAMS, SMALL SHOULDERS

World Premiere Performance by AttistIn-Residence Deborah Pittman

A Deboroh Fisman

o Morman Rockwell, The Froblam VWa Al Uve Woh,
1661 O ea canvas, 38 x 58 in. ustration for lock,
Jorcary 14, 1984 licensed by Mormaon Focknell
ticensing, Misy, 1L, Hormon Fockwel Musews

Celactons
O NE OF THE iconic works on view in the exhibilion American Chronicles Big Dreams, Small Shoulders Public Programs
of the Crocker Art Museum is Normon Rockwell's 1963 oil painiing, The
Problem We All Live With. A compelling image of the civil rights movement in the Panel Discussion
United Stotes, it depicls sixyear-old Ruby Bridges on her woy to an allwhite public THURSDAY, NOVEMBER 29, 6:30 PM
school in New Orleans on November 14, 1960 during racial desegregation. Family Kwanzaa Concert
The painting was originally featured in Look magazine and more recenlly was on FRIDAY, DECEMBER 28, 2 PM
World Premiere

display in the White House from July through October 2011, where Bridges viewed
and discussed the work with President Obama.
Musicion and Sacramento State professor Deborah Pittman has spent the past

year as a Crocker artistin-residence, collaborating with other arlists on crealing an
— originol multi-media performance. Big Dreams, Small Shoulders explores the layers
of meaning of this powerful image and its conlinuing significance.

Pittman and her collaborators on Ihis project will present three progressive,
interaclive performances, in addition to a panel discussion about their work.

SUNDAY, JANUARY 13, 3 PM

School Program

Tour + Performance

For lickets and informalion visit crockerarimuseum.org, or
the Museum admission desk

4 The Sacramento Bee |- Sunday, Novomber 11, 2012

CROCKER ART MUSEUM crockerartmuseum.org










In a Wonderful Bargain Bag
Painted in 1927, In a Wonderful Bargain
Bag measures 30 x 28 inches (76 x 71em)
and features Sun-Maid's blue “Market Day
Special” bag.

' i
| Fruit of the Vine

|| Painted in 1926, Fruit of the Vine measures
| 31 x27 inches (78.5 x 68.5¢cm) and
| features Sun-Maid’s blue muscat raisin box.
In a 1967 lelter sent from Norman Rockwell
| to Sun-Maid, Rockwall explained that the

“ elderly woman in the painting was the

\ mother of his first wife. Rockwell often

| used family members and people from his

| community as subjects in his work.

Ceoded rasins-and nod shiky?
[/

"S u N | M_,‘,\,.I D

crockerarimuseum.org

The More Raisins ’

the Better the Pudding

The More Raisins the Betfer the Pudding was
painted in the 1920s and used in a Saturday
Evening Post advertisement. The painting,
measuring 33 x 47 inches (84 x 119cm] was
used to feature Sun-Maid raisins in puddings
in 40,000 grocery stores.

Litle Rebels Can'’t Hold Out
Painted in 1928, litle Rebsls Can't

Hold Outwas used in a print ad
appearing in The Farmer’s Wife. As in all
of his commercial illusirations, Rockwell
downplayed the product’s prominence

and focused on the interaction between
generalions.

CROCKER ART MUSEUM
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Indian food in Davis
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Through
theeyes |
of Rockwell

Crocker show opens Saturday _ : :
, PAGE 10 , 2 \
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Norman Rockwell’s colorful world

Crocker show presents
‘the people's painter’

By VictoRriA DALEREY

;mrmm Rock-
thought

of himself as

a reporter on

the events and
the character of American
life. A household name, he
has been called “the people's
painter” and “the Dickens of
the paintbrush.”

Above all, he was a story-
teller, said Crocker Art
Museum chief curator Scott
Shields. .

“He was an illustrator, but
he created such iconic char-
acters and moments, Every-
one *as a visual inventory
o{ it 10 of his images.”

¢ican Chronicles:

The Art of Norman Rock-
well,” which opens at the
Crocker on Saturday, chroni-
cles his career with more
than 50 paintings, 323 coy-
ers for the Saturday Evening
Post from his 47-year tenure
at the magazine, and war

Norman Rock-
well at age 75,
The artist was
ahousehold
namain the
" United States.

bond posters done during
World War II, as well as
drawings and studies for
finished works.

‘The works are primarily
drawn from the collection
of the Norman Rockwell
‘Museum in Stockbridge,
Mass. Additional works at
the Crocker are from the
Pfizer pharmaceutical com-
pany and Sun-Maid Growers
of California. Many of the
works from the Rockwell
museum were part of the
artist’s personal collection.

Ranging from an image of
Daniel Boone from Boy’s Life
magazine done in 1914 to a
scene of tourists and soldiers
in Bethlehem at Christmas

Continued on Page 12

Norman Rockwell's work spanned emotions and moments, often comically.
day at the lake. Atleft, in another lake incident, “No Swimming,” 1921, boys and dog

BN
Birelsy e tf

Courtesy of the Neman Reckwell Maseom

Above, “Going and Coming,” 1947, chronicles start and end of a family’s

escape a property owner's wrath after being caught in the water.



ALSO INSIDE
Deborah Pittman, 2n instructor at California
State University, Sacramento, knew well the
experience in Norman Rockwell's gripping
*The Problems We All Live With,” She will
present a multimedia show in conjunction
with the Crocker’s Rockwell exhibit.

Page13

Clockwise from below, “Christmas Eve

In Bethlehem” from 1970; “Checkers”
from 1929 and “Girl at Mirror,” 1954,

The show opening Saturday at Sacramento’s
Crocker Art Museum includes more than 50 «
of Rockwell's paintings, 323 covers he created
for the Saturday Evening Post, war bond
posters he produced during World War I,
plus drawings and studies that led to the
artist’s finished works.

Courtesy of the Norman Rockowell Mussum
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